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Abstract

In the globalization era, economics, society, politics, and the environment are changing rapidly.
Organizations pay more attention to information and modern technologies. This is because they realize
that the benefits of information and the advances of technology help increase the capacity of competition,
which leads to development, innovations, services, and processes. The benefits also support a
knowledge-based economy. Currently, knowledge management and innovation processes are used as
key strategies. This paper indicates that knowledge management and innovation processes are closely
related to each other and it is very important for organizations to create sustainable competitive
advantage. Knowledge management and innovation processes must be considered as a single process
and must be performed simultaneously. When employees in organizations are well-informed about
knowledge management and innovation processes, the efficiency and the capacity of organizational
developments will certainly increase.

Keywords : 1. Knowledge management. 2. Organizational Innovativeness. 3. Innovativeness.
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